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Your GPS to Sales Success #4

This time we're going to deal with your GPS and his/her instructions regarding construction and
detours. And, I don't know about yours, but mine never says how much time is needed to get
through the construction delay or the detour.

If you are in sales you always want be sure to plan your day so you arrive at your sales call at least
5 minutes ahead of your scheduled appointment. There is nothing worse than arriving late, which
honestly is an insult to the person you're calling on. It says, "I don't really care if I show up
because I don't think enough about you." Also, never use the construction or a detour as an excuse
for being late--being late is your problem. Show up on time.

Sales is like that. The customer may want to build or create something (that's what they told you),
but when you get back to them, they've changed their plans. Or, they give you a totally different
approach that makes you detour off in another direction from what you had originally worked on
and developed for them. You always want to come back around to what they think they want to do
so that they are a happy customer and that you are meeting their wants and needs. Never say to a
customer, "Wait a minute you just changed direction," or "You just made me go the wrong way,"
or "You " ... fill in the blanks.

This is where flexibility, patience, persistence, and tenacity all come into play. Keep in mind that
they need you. You just have to wait it out!

Next issue will be on the good old-fashioned four-color road map.

With gratitude,

a

By the way, if you need any specific sales help, just give me a call.
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